


LinkedIn is the startup world’s new

growth engine

Companies are generating millions in pipeline through content

+ Follow

Wyn Nathan Davis MBA [ - 3rd+
Founder | We HeadHunt Mid-level to Senior B2B Sales H...

Visit my website

3mo-®

45% of my business came from LinkedIn #
Not ads. Not SEO. Not endless networking breakfasts.
Optimize your profile > Grow connections - Engage - Close.

¥

...more

LinkedIn for Business Growth | Sales Strategy &
Networking Tips n for Busin

thesalesexperts.com

pricoing Tips

irateqy & |

"

Ashley Lewin 3 - + Follow -

Head of Marketing at Alighed
w - ®

~80% of our paid LI budget goes to Thought Leadership
ads. & they drive insane PLG signups (with a tiny CTA at
the end of LENGTHY posts!). This still breaks my brain

after nearly a decade of running B2B ad programs.

Here are 7 lessons from what's working, & 3
improvements | want to roll out next.

1. Pick the right kind of content
- | see a lot of TL ads promoted that are more fluffy
than strategic.

- A viralEngagement objective.

- We've run several experiments with Engagement vs
Reach.

- | was humbled when Engagement consistently
outperformed Reach.

- Don't pick based on "best practices.” Test and verify
what actually drives results post # a strong ad
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Matt Huang @ - 2nd
D, CEO @ Forj Media | Linkedin growth for B2B companies
V> Visit my website

5mo-®

LinkedIn has long been considered the “cringiest” platform to post on.

Historically <5% of users posted, and most people logged in just to job hunt or
research companies before interviews.

But that's changing. In 2026, LinkedIn is a B2B marketing goldmine.




Industry Leaders

r PayPal

Head of CEO Content @

an Jose, CA - 2 months ago - Over 100 people clicked apply

onses managed off LinkedIn

N( V Full-time )

Pre-seed Startup
Founders

Matthew Ao I3 - 1st
Co-Founder @ Kortex | Bootstrapped to 80k use...

5mMo - G)
Holy shit, LinkedIn shitposting actually converts

conventional patte \) Daniyal Ahmed ¥
@ sesn nl K
®

Active now
As Paul Graham (f

is wrong. Convent

During daylight he
features are delayr Daniyal Ahmed @ - 1st

Full-Stack Engineer | ML | Java | Python | TypeScript | Angular | React

After 2AM, the un« TODAY

One dev solved a | @ Daniyal Ahmed @ - 12:42 AM

mashing random k Dude | did not even go through ur profile ur post was

hilarious and | love you, keep it up. The end got me too.

Another went into My name's Daniyal.
named his compol
hours later (screet % Matthew Ao [ - 12:42 AM
Hahaha thank you Daniyal, | appreciate it V]

Our competitors w

for "work-life temy @ Daniyal Ahmed @ - 1:01 AM

Signed up for Kortex, looks awesome. Will tinker with it

We've also notices
forsure
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[ Pine @

Recently posted jobs

1 L o L

Content Marketing Licensed Real
Specialist Pine

Pine foronto, ON (Un-s)
iorg ON (O

Early Stage
Startups



Even our own Alumni!

TODAY

zi) Ali Khokhar f[§ - 11:00am

- Who do u use for LI ghostwriting




So why is everyone doubling down on
LinkedIn?



To Boost Consumer Relationships

60%

of buyers say strong thought leadership content makes them
more willing to pay a premium to work with a company



To Engage with New Customers

710%

of C-Suite executives say thought leadership led them to
reconsider their current vendor relationship




What does the future hold?

>050%

of B2B marketers plan to increase their investment in thought
leadership content




Amanda Zhu,
Co-Founder of Recall.ai

/ -\

Amanda Zhu 7] . Following :i
The APl for meeting recording | Co-founder at R... |
Visit my website

1mo-®

I've gotten 21.7M impressions since Dec 3, 2024. What
started as a simple experiment turned into one of our
largest inbound channels. Here's exactly what | did.

1/ Don't start with a strategy. Start with reps.
| didn't have a plan, pillars, or themes.

| just posted every day to get as many at-bats as possible.
If a post/comment doesn " fyBeembers 2024-etaber 23,2025« L impressions~
anyway.

Content performance ©

21,772,864

2/ Write what you'd actua s
If you wouldn't stop scrollgm
Start by asking: what valugs
What answers, examples, i
someone's tomorrow easi
Every great post/comment Ste
learn.

21 EinA vnilir ranasatahla hite

Let’s quantify the potential impact

21.7V

cumulative impressions — ~10.85M unique viewers
(50%) — ~108,500 leads at a 1% conversion rate




Founders want to build their product...

nhot spend hours making content.









@ Astro

Your content engine, ready for lift off.



@ Astro

A cost-effective content management platform that streamlines
the content creation process for early-stage founders and
creators






The Steps Of Content Creation

1 3
Ideation Execution

Generating net-new post Evaluating the performance

ideas that are topical and of posts with impression and

engaging for your target conversion data

audience 2 4
Creation Analyze

Drafting, editing, and Repurposing past posts
scheduling content based on analytics

consistently, 2-5x/week



1. Ideation

“Posts take significant
effort (~15—20 minutes
per post ideq, but

Founders waste hours searching for inspiration
across LinkedIn, news, competitors, and internal

updates
nMostly mental - /

headspace).”

Internal insights don’t easily translate into

Misha Plotkine .
compelling external content.

Founder of TripElephant

N — =




1. Ideation

“Posts take significant
effort (~15—20 minutes
per post ideq, but
nMostly mental
headspace).”

Misha Plotkine
Founder of TripElephant

Internal insights don't easily translate into
compelling external content.

D S

Without a repeatable system, scaling to 20+
high-quality posts per months is unreailistic.

. A




2. Creation

“There’'s a ton of Al slop
out there, and people
can pick up on that
pretty quickly.”

Joshua Daiter
Founder of Inventory

Founders use LLMs to assist with writing and
creating full posts.

R — — —

..out the output often feels generic.




2. Creation

“There’s a ton of Al s
out there, and peop
can pick up on that
pretty quickly.”

OpP

Joshua Daiter
Founder of Inventory

..but the output often feels generic.

e =

Founders end up rewriting everything just to
sound human.

S ———.




3. Execution

"We would outsource
the LinkedIn content
creation..the team
lacks experience and
bandwidth.”

Founders draft posts across scattered tools like
Notion and Docs.

C |

ol . They need separate schedulers like Buffer just to
4->All Carol Zou publish.

Founder of Claymoo |
|G — e




3. Execution

"We would outsource
the LinkedIn content
creation..the team
lacks experience and
bandwidth.”

Wl "Al| Carol Zou
; Founder of Claymoo

They need separate schedulers like Buffer just to
publish.

S S——————

At scale, manual prep for 30+ posts becomes
unmanageable.




1. Ideation

- .

20 MINS

2. Creation

= — 2 Nrs per post

3. Execution taken from a busy founder’s day

\. -

+45 mins

4. Analyze

N\
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@S A\stro VS LLMS

Using an LLM:

Incapable of generating net-
new post ideds

Voice isn't tailored to the
founder’s opinion

Still requires heavy prompting
Does not generate posts to
optimize performance based
on past posts




@S A\stro VS LLMS

Using Astro:

Generate hooks from external
and internal channels

Matches LinkedIn voice for
alighed prompts

End-to-end coverage

Models are system-prompted
on founder style

Gain insights and feedback post
performance in real time




Product Features




1. Ideation

Trending Stories

View ready-made hooks
based on daily industry
news adnd trends.

Astro

Ideate

Trending Stories Repurpose

Turn relevant news into LinkedIn-ready hooks

Filter

100-Person Startup Adopts 4-Hour Workday, Employees Report Higher Output

The 4-hour workday
experiment that's
making every
manager rethink time
management

Insightful &

Create

100-Person Startup Adopts 4-Hour Workday, Employees Report Higher Output

The 4-hour workday

What if working an
hour less actually
made your team work
more?

Insightful ¢

Create

What if working an

Maybe hustle culture
was the real
productivity Killer all
along...

Contrarian @

Create

Maybe hustle culture

Maybe hustle culture
was the real
productivity killer all
along...

Contrarian &

Create

Maybe hustle culture




1. Ideation

Post Repurposer

Went viral once? We get
you fresh angles to
repost the topic again.

ng Stories Repurpose lhought Prompts Re-Invent

Reframe your top performing posts from new angles.

Tuesday, October 22

This post did really well with 189 reactions and 20.22% engagement. There is a lot of potential here! We have some ideas on how to
repackage this content in comparison to X Y and Z.

John Dae 7 Rejection Emails That 7 Rejection Emails That
Lirkcsdin bieadar Led to Our $21.5M Led to Our $21.5M
Series A Series A

When | first started building [Company Name], | thought customer growth was
measured by volume. Sharé a simple visual showing your

actual call tracking spreadsheets or

But atter months of hustle, | had...Ses mare calendar screenshots from those
12,660 minutes,

@ Reactions B Commeants 3 Impressions & Engagament

180 12 8,521 33%

Easy Effort

Pubiishad via Linkadin View Post Create

Friday, October 10

Sharg a simple visual showing your actual
call tracking soreadshests or calendar
screanshois from those 12,660 minutes,

Medium Effort

Create A

This post did really well with 189 reactions and 20.22% engagement. There is a lot of potential here! We have some ideas on how to

repackage this content in comparison to X Y and Z.

John Doe 7 Rejection Emails That
‘ : Led to Our $21.5M

7 Rejection Emails That
Led to Our $21.5M




1. Ideation

Astro

Thought Prompts
Start with a question, get hooks generated for you.
Thought Prompts
We want to know what
you think, tell us a hot s s sttt st
tO ke O n d We'l I tu rn it i nto \(/j\{ge'l;c tsegéﬁcy%nj?challenge you faced while building your company, and what

Your Reflection

Instant hooks.




1. Ideation

lack Integration

Tell the integration
which Slack channel to
connect, and we will
automatically join and
create hooks based on
the channel’'s content.

Astro

ldeate

- Slack Integration

Slack - #general 2 Hours ago

¥ Excited to share that wa're growing our team! Just
hired 2 incredible nterns who are already making an
impact

Here's what | leamed from the hinng process:

o Look for curiosity over cradentials

o Cultural fit matters more than vou think

¢ Frash pergpectives can challenge your assumptions
The best part? Watching them bring new energy to the
team. Sometimes the best hires are the ones who ask

"wihy not?" instead of "why?"

#Hinng #TeamBullding #Startuplife
Use Hook

Integrations

Internal company communications converted into LinkedIn ready hooks

Siack - #product 6 Hours ago

Just wrapped up our Google Pay & Apple Pay ntegration
Here are the top 3 insights that surprised us:

Adoption friction lsn't technical — it's psychological
Edge cases > happy paths,
.-Speed diractly impacts conversion.

LW r —

Big milestone for our team. On to optimizing and

measuring impact,

It you've integrated digital wallets betore, what caught you
off guard?

#Fintech #ProductDevelopment #UX #DIgitalPayments

Use Hook



2. Creation

Hook-to-Post

Once you pick a hook,
click create to generate
a full post in your style.

Astro

Edit

Generated Chat/Post Title

@ LinkedIn Preview @ @ Save Draft

Al Editing
How can Astro help?

|

@® Rephrase ® Expand & Shorten

v7 Make Catchier () Add Emotion

B More Formal = 2 More Casual

—cce

r‘:) Retry Insert

Scheduling =




2. Creation

Astro
Schedule

LinkedIn Preview Schedule

e (D 2025101269  400PM ~ | SaveDmf

Bulk Post Planner e

Schedule or save posts
iIn bulk and publish to
LinkedIn from Astro on
autopilot.

Schedule Post



3. Execution

Posts Dashboard

View a full dashboard of
gueued posts,
unscheduled drafts, and
live posts

Astro

-

Schedule

-

Scheduled

Today, October 22

When | first started building Astro | thought

+ New

Tomorrow, October 24

This past weekend, | had the opportunity to.. .=

+ New

Friday, October 25

+ New

Saturday, October 26

4+ New

Sunday, October 27

+ New

Monday, October 28

+ New

| =7 List | ™ Calendar || + New Post |




4. Analyze

a0 Analyze your top performing Posts

Tuesday, October 22

I I q C I n g When | first started building [Company Name], | thought customer growth was measured by volume. But after

months of hustie, | had...See more

.

Track audience demographics, : i g e+ iyt R A

orofile visibility, follower growth s e -
trends, creator analytics, and : )
post performance

Monday, October 21

John Doe

When | first started building [Company Name], | thought customer growth was measured by volume. But after
months of hustle, | had...See more

) Reactions & Comimerls & |Mpressions &) Engagement



Product Video



Astre

CREATE CONTENT Differently.




Why Astro?



Time Efficient

Personalized

Cost Effective



Time Efficient

Personalized

Cost Effective



Time Efficient

Personalized

Cost Effective




Who dre our
Customers?




Inconsistent
Creators

Past posters but haven't
found a steady rhythm or
clear strategy

Emerging

Voices

Founders who are new to
posting and want to
build their personal

brand

e




Inconsistent
Creators

Past posters but haven't
found a steady rhythm or
clear strategy

Emerging
Voices

Founders who are new to
posting and want to
build their personal

brand

.. =
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Founder Profiles




Inconsistent Creators
Company Stage

2-year startup (<20 team) with $ 1M+ ARR,
active on LinkedIn

Goals

; , 20—30 posts a month. Posting is table stakes;
o consistency drives leads, talent, and partners.

Nicholas Contreras

Founder | CareerXL



oAk

Inconsistent Creators

Content Type

Thought leadership on product and operations,
hiring updates, and product launches.

Nicholas Contreras FI‘LIStI"CItiOhS

Founder | CareerXL “I have ideas but no time to post”; “It takes too

much time”; “Agencies dre too expensive”



Inconsistent Creators

Nicholas Contreras

Founder | CareerXL

Elite Wall Street & Consulting Placemen...
Visit my website
2mo - Edited - ®

If you apply to a banking role 72 hours after it opens,
you're probably wasting your time.

When a banking internship opens, hundreds of people

are already applying.

To be competitive, you should be applying ideally within

the first 24 hrs.

Longer than 72 hrs after apps open and you're already

too late.

At top schools, students apply the same day a role is
posted.

Not because they're panicking, but because they
understand how brutally competitive recruiting is.

Banks review applications in the order they are received.

Earlv submissions aet real attention.

Nick Contreras @ - 2nd 4+ Follow

\




Emerging Voices
Company Stage

Seed stage startup (<10 team) with $2.3M
funding + grant funding, active on Linkedin.

Goals

Begin consistently posting 2-3x a week to build
credibility and grow their brand

Jeremyl Allen Acuzar
Founder | KynTrack



Emerging Voices

Content Type

Opinion-based content around topics relevant to
their industry

Frustrations

, , , Jeremyl Allen Acuzar
“I want to contribute something meaningful”; “l want Founder | KynTrack

it to sound like me”; “I don’t know where to begin”



Jermyl Allen Acuzar@ - 2nd g+ Connect
Kinesiology Student at Queen's Univ...

R 1d-®

Honoured to have spoken at the Queen's Networking
Society, Student Founders Night, this week alongside
Emil Mathew-Vilanilathu , Jack Fejer, Vladimir Varin,
and Andrew Marasinghe.

It was great connecting with students who are interested
In entrepreneurship and sharing some of the realities of
building a startup while still in university. Developing
KynTrack over the past year has been a challenging but
Incredibly rewarding journey, and | appreciated the
opportunity to reflect on some of those lessons with
aspiring founders.

Thank you to Dylan Rietze, Will Hammond, and Queen's
Networking Society for the invitation and for putting
together such a great event. Opportunities like this
highlight how strong the entrepreneurial community at
Queen's continues to grow!

Emerging Voices

Jeremyl Allen Acuzar
Founder | KynTrack



TAM

1.51M

Number of active early-stage startups in
North America

**DemandSage data (2026) reporting the individual totals for the U.S. and Canada




SAM

936K

Founders and small teams looking for
tools to improve lead generation




SOM
I 6 @ 8 K
Founders we can realistically reach
within our first year

**Assumptions: ~5% adoption rate within reachable segments



Competitive Analysis



Traditional

Human-led services for ideating,
editing, scheduling and posting

Examples:
Interns, Agencies,
Ghostwriters, Employees
_— — S/

Pain Points

Don’t enable posting seamlessly

S —— e —

Users have to manage many

\ tools ;

Still needs heavy human editing

E—————— e P



Single Purpose

Tools that automate one part of

the workflow

Examples:

@ Taplio

ImagineAl

Pain Points

Too expensive for SMBS

i e T e ——

Slow turnaround time for content

e RR——————

Limited scalability for SMBs
N ——— e e P



Automated Pain Points

Full Al use to generate content N ,
Repetitive generic tone

quickly from templates and \ /

prompts
User’s real voice is not captured

N

Examples:

No trend awareness

£ R




End-to-End Solutions

Generate hooks from external and
internal channels (i.e. integrated slack

bot for content
R e e,

Pulls new ideas from breaking news
within the founders niche

- : e

Matches your LinkedIn voice for aligned
prompts

et il e il \ s sy




End-to-End Solutions

From hook to full post to instant

LinkedIln execution
R SIS

Models are system-prompted on
founder style (i.e. voice, company,
industry, tone)

R N —————— i)




End-to-End Solutions

Gain insights and feedback on post
performance in real time

N e

Clear analytics for every post
e S —



Automated

@ Taplio

ImagineAl

Al Templated -_ Authentic Self

Manual



Progress to Date



50+

Where we're 4

Us.er Interview qt.u Active Beta

with founders Users
&

10

Waitlisted
Users




Our interviews focused on early-stage B2C and B2B

<P

Beta

e

Propellic
B2B Agency | Travel Marketing

Py 4

\ r -y
s .
N 4

\ w = "
" 4
\_/’

Beta

TripElephant

B2B Saas | Travel Marketing

Beta

Drawbridge

B2B Saas | Lead Generation

Beta

- >

InVintory
B2C Saas | Wine Tech

&

Beta
\——-————/

Claymoo
D2C | Consumer Crafts

?

PROPEL
MAPPER

Beta

N

Propel Mapper
B2B SaaS | AgriTech

“\
A
v

Beta
\ﬁ

Foreplay.io
B2B Saas | Marketing Tools

b Beta y,

The Average Joe
B2C Media | Finance & Investing




Our 40%

outsourced to content

Findings agencies from $3000/

month




Our ~50%

© O rely on LinkedIn as
FI nd I ng S their primary top-of-

funnel channel



>70%

Our
£ 2 asked for an automated
FI nd i ng s feedback loop that analyzes

past posts to improve future
content




Go to Market



Pre-Launch

Validated the problem
and features by speaking
with ~30-50 founders



Beta Build

Turned early feedback
Into improvements and
landed our first betas



X T
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Business Model



Freemium

» 2 scheduled posts for 1 month
» Access to 3 hooks
$O fOr 1 mOnth * 1 user account
» 1 connected LinkedIn profile
- Basic analytics




Recommended

Enterprise

» Unlimited scheduled posts

« Unlimited access to hooks
$1 99 / m Onth » Access to post repurposing

« Access to chat tab

« Access to Al editor

» 1 user account
- Advanced analytics



Price Comparison

Ero $5,Q onth

Powerful Al to help you stay on-brand, even at scale.

Start Free 7-Day Trial

Plan includes:

+ Includes 1seat

.~ Canvas platform for accelerated, on-brand content creation
.~ Essential Apps for core marketing workflows

/ Smart customization with 2 Brand Voices, 5 Knowledge assets
and 3 Audiences

BUSineSS (D custon

pricing

The Al platform built to elevate your brand and accelerate the impact
of your team.

Contact Sales

Plan includes everything in Pro, plus:
 Advanced Apps for complex campaign orchestration

 No-code Al App Builder to create custom Apps without
developers

Access to Jasper’s purpose built marketing Agents

Unlimited 1Q customization: Brand Voices, Knowledge, Audiences
APl access

Enterprise-grade governance: Admin controls and Groups

Dedicated account management & priority support

SN SN 8K

Secure and flexible deployment options

FREE (FOREVER)

€0 /month

Install for free

v Chrome extension required

v 5 posts boosted /month

PRO COMMUNITY

€29.99 /month

Try it for free

v Chrome extension required
v 12 posts boosted /month

v Super boost feature

COMPANY ELITE

/month

Start 3-day free trial

v Pro+
v Boost your companies posts

LinkedIn account will never
be used

v 100% No Chrome extension
v 40 posts boosted /month

v 40 posts RE boosted /month
v Mega Boost feature

v Boost from your Smartphone

& COMMUNITY - Give & get engagement ¥ PREMIUM - Pay & grow anonymously

AGENCY GOLD

/month

Start Now

v Elite +
v Boost all user posts

LinkedIn accounts will never
be used

v 100% No Chrome extension
v 120 posts boosted /month

v 120 posts RE boosted /month
v Ultra Boost feature

v Boost from your Smartphone

B2B SaaS - Podawaa
Linkedin Al Platform

B2B Saas - Jasper

Enterprise Al Platform



Price Comparison

Chat Agents Custom Package
For small teams starting to drive real For teams scaling Al with automation
business value with Al and brand-aligned content
v 5 Seat ~ Up to 10 Seats )
v Unlimited Words in Chat ~ Everything in Chat .
billed monthly

v Unlimited Chat Projects - 10k Workflow Credits / Mo.
v Access to OpenAl, Anthropic, and - Train Content Agents for your team

Gemini models using Content Agent Studio

Email | Social media | Content | Copywriting

et S JeE Month-to-month, no commitment. We will contact

you before each month renews so you can have a
$29/mo 3??9/:?0 chance to cancel before the next month starts. We
illed monthly
do not offer refunds after purchase.

Billed monthly

Get started

Get started

B2B Saas - Copy.ai Startup Cookie - Agency

Al Content Creation Platform Marketing Automation Suite



Professional
Experience

<||Il

Nicole Steiner Brian Yau Simon Risk  Hana Brissenden Kayne Lee
Product Manager Sr. Business Analyst Sr. Developer Sr. Ul/UX Designer Developer

Amanda Cao Julia Bartman Dylan Atwal  Kevin Valencia Udula Abeykoon
Ul/UX Designer Business Analyst  Business Analyst Developer Jr. Developer




@ Astro

Your content engine, ready for lift off.



